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Motivation

The Furopean Startup Monitor (ESM) ...

A ...provides a comprehensive and long-needed overview of important
characteristics, potentials and challenges in the European startup

landscape

r

A ...1is a meaningful step towards understanding European founders and

developing the Furopean stariup ecosysiem across national borders

r

A ... promotes the mutual communication between European entrepreneurs,

politics and the established economy
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3. Industry,
Customers and
Markets

1. Basic 2. Founders and
Characteristics Teams

6. Economic
Situation and
Business
Environment

4. Employment 5. Financing




The /1 selected startups with the following features:

1.

2.

3.

must be younoer than 10 years
feature (highly) »wvovaiive technolosicsand/or Dusiness models

have or strive to a 702/ icant conployee and/or sales srowih
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Location and Regional Hubs

Parizcipanis of the ESM:
A more than =, 700 European startups
A representing more than 77,000 o5

A in 70 0 Member Siaesand further

important countries (e.g. /7))
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Age, Gender and Teams

14.7% of the startup founders
in the ESM are [cmale

85.3
%

ESM (overall)

The majoriiy of ESM founders is
between 25 and 34 years old

The majoriiy of startups
are founded in teams

all

N 7.1 %
D 2095

male

N 7.7 5
S 205%

female

R 6 %
S 324

W Inteam m Alone

Founding in teams by gender (ESM overall)
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Markets and Internationalisation

21.2 % of ESM startups have
entered oi/cr Furopean
markelisand 29.5 7 even
operate worldwide

8 out of 10 plan further

iniernaiionalisalzon in the next
12 months

ESM (overall) Current markets in which startups generate reve

More than half of all

startups already

serve internationadl
markets

nue (ESM countries)

I +9-0 [ 212 e 29.8

Home country [l European countries

[ Worldwide

EEEEEEEE
TTTTTTT
MMMMMMM

8



Novelty of Products and Services

Almost = of the
startups in the ESM

rate their products/ Noveliyis a pivotal
services as novel feature of
across the European ESM startups
or global market
Most stariups in the
ESM form pari of 1he
digital economy

ESM (overall) Novelty of startups® products or services at the time of foundation (ESM overall)
B Not a market innovation B Novelty in the regional market B Novelty across country of residence

1 Novelty across the EU - Novelty in the global market
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Job Creation and Planned Recruitment

ESM (overall) 103 26

Austria . s 2

Belgium F— - T 2 Startups are 0/ crgines
Czech Republic NN 46 0 22

France I s.T i 28

Germany R 150 [ 24 _
Israel 2o e 27

Italy a3 L 3

Netherlands P s 23

Poland e s 24

Romania P ze T 23

Spain . s 30

Sweden . e 28

United Kingdom [N, 7 i 24
0 4 8 12 16 20

B Employees || Founders

Average number of employees and founders (ESM countries)
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