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Motivation

The (ESM):

v'provides a comprehensive overview of characteristics, potentials and
challenges in the European startup landscape

v'supports the development of the Furopean startup ecosystem across national
borders

v'promotes the communication between European entrepreneurs, politics and
the established economy



Definition

The selected ventures with the following features
Startups are younger Startups feature (highly) Startups have (strive for)
than 10 years. innovative technologies significant employee

and/or business models. and/or sales growth.



The 2nd ESM represents:

= more t|
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nan 2,500 startups
nan 6,300 founders

= more t]

nan 23, 700 employees

from all 28 EU member states and

Sfurther important countries
(18 countries analysed in depth)
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The share of

The share
of founders from other fé malefo unders
EU countries increased remains constant
by 8.6 percentage (74.8%) with 14. 8
points to 16.2%. considerable %
differences ¢
among countries

Same country

EU country citizenship

Non-EU country citizenship



774

were founded by teams

Solo founder (22.6 %)
Two founders (34.5 %)
Three founders (24.3 %)

Five or more founders (7.8 %)

More than t/ivee out of four
startups were founded by teams



Almost one ESM startups are characterised by
third of the an international working

startups’ environment
employees are

international

Country of startup origin
EU countries

Non-EU countries



O

Founders Employees

ESM startups create (on average) 12 jobs



ESM startups are
drivers for innovation

Most startups
consider their products
to be novel in

the market.

No market innovation Regional market innovation

European market innovation International market innovation
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.

Sales/customer Product Growth
aquisition development

Cashflow/ Raising of
liquidity capital
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ESM 2075

The share of startups

% 0‘ 6V

generating revenue
in European countries
increased by 9.7
percentage points
compared to 2015.

Own Country

Furope

ESM startups generate 30.9%
of their revenue within
FEuropean countries

Worldwide
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Differences in legislation and regulations

I 30.3 %

Adapting our product/service to local customers’ preferences

I 18.8 %

Differences in tax systems

I 16.1 %

Diafferences in legislation are

Ol difeietices the main obstacle to a
I 152 ¢ successful internatrionalisation
Language barriers of ESM startups
I 12.0 %

Other category

. 7.5
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Customer/market access

I 798 %

Reputation/Image transfer

I 2.6 7%
Gaining technology expertise

I 38.5 %

Fundraising

I 20.6 %

Exit possibilities

B 14.6%
Data (Open Data)

B 12.9%

Three out of four ESM

startups cooperate with
established companies

The maimn aim of a

cooperation is cusiomer- and
market access
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Reduction of regulatory and administrative burden

I 00.1 7%

Tax reduction / relief

. 48.9 %

Support with raising capital ESM startups seek a berrer
I 4%
e exchange between

Better understanding of the special needs of startups

I 30. politicians, startups, and
Support for venture capital es tab l (A) he d C Ompanles

I 26.0 %

Better support to founders (e.g., local support and advise structures)

I, 23.0 %
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Supporters

KPMG’s Smart Start Team supports entrepreneurs in
getting businesses up and running. Regardless of whether
you are just getting a good idea off the ground, looking
for investors or already enjoying your first sales, our team
is there to assist you with any business or legal issues.

Telefénica Deutschland offers its German private and
business customers post-paid and prepaid mobile telecom
products as well as innovative mobile data services.

Jelefonica

Deutschland
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Partners
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International Academic Partner
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; FACULDADE DE
CIENCIAS E TECNOLOGIA
UNIVERSIDADE NOVA DE LISBOA
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Academic Lead

Prof. Dr. Tobias Kollmann Dr. Christoph Stockmann Simon Hensellek, M. Sc. Julia Kensbock, M. Sc.

Chair of e-business and e- Post-doctoral researcher Ph.D. student at the chair of Ph.D. student at the chair of e-
entrepreneurship at the (akademischer Oberrat a.Z.) at the e-business and e- business and e-
University of Duisburg-Essen chair of e-business and e- entrepreneurship at the entrepreneurship at the
entrepreneurship at the University University of Duisburg- University of Duisburg-Essen
of Duisburg-Essen Essen
netSTART NEtCAMPUS
WE START YOUR E-BUSINESS ART YOUR E-ENTREPRENEURSHIP
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Lukas Wiese

Manager Research and
International Strategy at
the German Startups

Association

Project Lead

Lisa Steigertahl

Head of Research and
International Strategy at the
German Startups

Association
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Contact

Inquiries about the Study

Lisa Steigertahl
Head of Research and International Strategy at the German Startups Association

Is@germanstartups.org
Press Inquiries - Germany

Paul Wolter - Press Officer at the German Startups Association

paul.wolter@germanstartups.org
+49 (0) 30 6098959-101



